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MGM Development, Inc.
The Leader in Quality and Affordability

J ack Mayher of MGM Develop-
ment, Inc. believes that a sound
structure must begin with a firm
foundation, as any other quality
builder will agree.

Mayher is the highly successful
general contractor and developer of
the Preserve at Marley Creek. a 191-
acre development of single-family
homes on wooded, rolling terrain in

Orland Park.

Mayher began his business from
the ground up—literally. Before he
embarked on general contracting, he
and his brother had established
themselves in the concrete business.

“1 mean we were really in it,” Jack
explained. “When we started the
business, we had a dump truck, a
wheelbarrow, strong arms and firm

resolve. We didn’t even have a
Bobcat. Actually, he was *bob™ and 1
was ‘cat.” We did all of the work
ourselves.”

But persistence and insistence on
doing quality work served to en-
hance their reputation as outstanding
craftsmen. Jack made a rapid transi-
tion into home building and soon
earned a coveted reputation as a
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The Preserve at Marley Creek is a self-contained, family-friendly community, centrally located within
walking distance to the Metra Commuter Station, Jewel Food Store and additional convenience shopping.

Shown heare is the Kristen Great Room. Photography Laura Piten

leader in the housing industry.
]"»-‘Im her began general contracting
982, In the beginning, the
nany purchased vacant lots and
built apartment buildings. Shortly
afterward, they began buying clus-
ters of lots and building homes. In
just 10 vears, Mayher progressed
rapidly from purchasing and building
on scattered sites to major develop-
ments. such as the Preserve at
Marley Creek.

Mayher insists that location,
location, location is very important
to today’s home buyers and he
strives to build in areas that offer
conveniences that appeal to the
entire family. The Preserve at Marley

is a self-contained, “family-

v community. It is centrally
located, within walking distance to
the Metra Commuter Station, a Jewel

reative Imagery, Inc.

Food Store and additional conve-
nience shopping. The private com-
munity has acres of open space
abounding with wildlife and mir-
rored by two spring-fed lakes. The
land has interesting topography with
a 75-foot elevation variance from the
lowest to the highest point.

MGM Development, Inc. features
a collection of home designs, ranging
from 2,300 to over 3,000 square feet
of living area. The innovative
designs include both sprawling ranch
and two-story designs. Marketing to
both the first-time buyer as well as
the empty nesters, Mayher 1s target-
ing a specific market of buyers
looking for homes starting in the low
$200.000 range.

*Many of our buyers are looking
for walk-out b ts to add even
more living area to their home and
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Fiton & Creative Imagery, Inc.
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